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[.earning Objectives:

‘ Identify key principles of effective data
communication.

. Translate program and epidemiologic data
Into clear visual formats that demonstrate
program impact.

3. Understand how to use Canva to develop simple,

professional visuals for reports and funding
Mmaterials.



We Collect a LOT of Information in Public Health:

What do we do
with all this
information ?!



Data gives us the evidence.
Communication gives the evidence

DATA DOCUMENTS:

=] What happened?

ifll How many?

a Who participated?

~” What changed?

@

COMMUNICATION
DEMONSTRATES:

ﬁ%cf Why does it matter?

@ What impact did we make?

298¢ \Why should someone care?

Why should this work
continue?



To communicate impact, you first have to
measure the impact you have...
and that starts with good data!
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How To Get There:

Cross-cutting questions:
What are we trying to communicate? What information is most important or impactful? What will prompt change?

Stage O1

Identify

Organize

|dentify or create a

dataset for your topic.

Organize or format
dataset in to columns
and rows.

Stage O3

Visualize

—_
&)

Assess

Using the data table,
create a graph or chart to
visualize the data.

Assess the visual and
adjust for clarity and
impact.




Stage O1
Identify

Identify or create a dataset
for your topic.

What do you have access to?

What are you trying to capture or
look at?

Is this a one-time update or project?

Is this for ongoing reporting or
monitoring?

How do you want to present the
data?



Types Of Datasets:

Massachusetts Department

Good morning

of Public Health‘) :
ke BOH Basic Ling List
BO c Line List - report that allows rs lorun a
3 the rights to view multiple towns you
5 report runs off of event date
Evant date start®: |mm/dd/yyyy
Classificato

~¥ New
Created Dataset Existing Dataset Publicly Available Data
e Inventory Tracking e MAVEN data e MA Health Data Tool
e Internal Feedback forms e Inspection Software data e Respiratory lliness Reporting
e Survey data e Nursing Software data e BSAS dashboard

Increasing time and effort



Types Of Datasets:

Massachusetts Department

Good morning

of Public Health‘) :
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BO c Line List - report that allows rs lorun a
3 the rights to view multiple towns you
5 report runs off of event date
Evant date start®: |mm/dd/yyyy
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~¥ New
Created Dataset Existing Dataset Publicly Available Data
e Inventory Tracking e MAVEN data e MA Health Data Tool
e Internal Feedback forms e Inspection Software data e Respiratory lliness Reporting
e Survey data e Nursing Software data e BSAS dashboard

Increasing Customizability



Stage 02

Organize

Count of CaselD |Column Labels E

Row Labels |~ 2018 2019 2020 2021 2022 2023 2024 2025

Organize or format data set
In to columns and rows.

Jan
Feb
Mar
Apr
May

g Jun

i Jul
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LB} Sep

Oct
Nov
Dec
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PivotTable Fields

Choose fields to add to report:

Disease

Disease Classification Status
Event Date

Create Date

DISEASE2

DISEASE_STATUS

AGE

AGE_YEARS

Drag fields between areas below:

Y Filters Il Columns

Years (Event Date)

Rows Z Values

Months (Event Date) Count of CaselD

]

Defer Layout Update

> 75 What elements do you have?
e®¢ What are they measuring?



Stage 03

Visualize

Using the data table, create a
graph or chart to visualize the
data.

G

What are we trying to
communicate with this
data?
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Stage 04

Assess the visual and
adjust for clarity and
Impact.

| Number of Influenza Cases in GBPH region
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> 75 Does this clearly show what
1. & we are communicating?



Good Information Still Needs Good Communication!




Public Health Is Competing For Attention:

e We are one of many priorities
o Our audiences are busy and see a lot of
iInformation.
e We need to make the value clear
o People need to quickly understand why the
Information matters.
e Clarity builds trust & support
o Clear, well-designed visuals help people see
the impact of our work.
e Good communication leads to action
o When information is easy to understand,
people are more likely to engage, support and
make informed decisions.

Clear + Visual + Intentional = Easier to engage with



Design With Purpose:

Before creating your visual, ask three questions.

| Design decisions should
_ - follow communication goals,
not the other way around!



What will you
design today?

B9 Your designs (B Templates C Canva Al

‘ O; Search designs, folders and uploads = |

What is Canva?

00000 O

Presentation Social media Whiteboard

Web-based graphic design
platform

Recents Owner Designs ~ T =
Can create a free account : "
. ——
User-friendly —— =

Respiratary llness “~= "
Monitoring '-’J
111111111111111111111111111
T
LET'S UPACK WHﬁT IT

MEANS FOR YOU -

Customize templates
Collaborate with other users

Pivot Table Presentation (Format...  Vaccine Update 01_14_2026
@ « Edited 7 minutes ago @) « Edited 21 da... = £ Health Commu...

e Tt e




From Data to Design in 6 Steps:

Start with the data
Organize and identify the key takeaways you want to communicate.

LL Share

Choose a simple layout/template

T | ctles Community
Search through templates without becoming dependent on them.

.y - Health Impact

REPORT 2025 ANNUAL REPORT
Establish flow - A A &
Think about: headline — strongest data point = supporting data — context IMPACT 1240  73% 38

vaccines increase in community
administered knowledge partners

Community
Health

Turn numbers into visual elements
Design with large number callouts, simple charts, icons where appropriate.

¢

Create consistency
Choose consistent fonts, colors, spacing, and alignment.

Final check
Can someone understand the main takeaway in 5—10 seconds? Is it readable?
Is there enough contrast? |s anything unnecessary? Check for accessibility.



Let’s put itinto
practice! —_

From raw flu season data to
a quick one-page
community impact report.




Accessibility

e Canva’'s accessibility tool
o Helps identify issues but does not guarantee that
an exported PDF or documents meets all
accessibility requirements.
e Mass.gov resources for accessibility check
o Self-paced materials
o Instructor-led trainings
o Document accessibility checklists and decision
tree
o Web and app testing checklists
o Additional tools like WAVE and ANDI
e Important to familiarize yourself with this to stay up to
date with compliance standards

View Mass.gov
resources for
accessibility
checking here:

SCAN ME




Canva Rules To Live By:

Data Visualization:

Choose an appropriate graph
Clear Labeling

Annotate

Keep it simple

Know your audience

Communications:

Make the template work for you
Establish visual hierarchy

Align & space consistently
Limit fonts & colors

Prioritize readability & accessibility



The Numbers Were Always There.
The Difference is How We Communicate Them.

Partnership for Health
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Top qh ights:
It's spocky season and time for all things fall! As we welcome cooler weather, here's
what to keep an eye on:

birthing closses Tor expe:
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* Flu, RSV, and COVID are all on the rise in our area, Check out the vaccine SEIVICES, 3 T 885 3 uIEmEtety
recommendations, make a plan, and get vaccinated! e postrart P
+ GBPH wrapped up our annual drive through flu vaccine clinic and vaccinated over AN POEOTELIT: ITRLATS 1l
_,% 200 people!
L~ < e sievements by Numbers:
. § Mosquito Borne lliness & o L
n i . Across the state there have now been 12 human = % ]
2 4 6 SpeC UOI]S Y cases of West Nile Virus (WNV) and 27 positive - S Tty Boby m mn “:mll Hespitals
Cco . “‘l\\\|\) mosquito samples for Eastern Equine Encephalitis f . Classes: Conmected:
mp'eted 7"'1_ C()\“ (EEE). The primary risk for EEE is in the southeast
. WS portion of the state, while risk for WNV is more
4 residents . ..o ‘)a\‘ \‘\L‘ B widespread across the state, including our region. 44 121 5 73 5
H Regardless of the illness, the best way to prevent i
6 munlClpalltleS @ getting sick is by preventing mosquito bites. The puty ...
reached same strategies still apply of wearing repellent, i R G
wearing long sleeves and long pants when v Cumn £ "
possible, and avoiding being outside during peak i 7‘ iy n Cemponents Achleved:
hours of dawn and dusk. ——— -.-'_/g\ 9 4051 Severol Brthing Classes inThe  G< te Carg POCKGGEs
Central Mass Mosquito Contrel will alse be | o + Care pockoges have been given to o
conducting spraying in our area, you can wisit H - » birthing classes led by doulos porticipants of cur evants mrvnity
www.cmmcp.org for the schedule. HEmotional support, Lo h birthing belry showers and birthing closses)
LS, BMpoWer pregnant women which inClude Baby essentials ond
Tick Bornelliness Every year in October and November, there is el C'UWGT? U"ﬂ'm‘:‘ l_rll:rrglsrL hadpha Informtion los naw panants.
Tih Exzemen vats an increase in tick bites across Massachusetts. wse ond Sponish. The initiative hos
77 As the weather cools and everyone hits the
/,_'v A 0 trails to take in the fall colors, some people 158 in Framingham Goal 4 Connecting o Resources
o Aoy may end up with an un-wanted tick that tag 155 In Miligrd & Ths Coamimiunity Heaith Worked is
e along. . . . 188 in Mudson ovollable o connect participonts with
h ) The good news is that risk for disease this time 165 in Motick rasources, including WIC, SHAP and

of year is slightly lower than during peak

summer months, however the best disease
- prevention is always tick bite prevention! As

you enjoy fall be sure to take steps to prevent

haalth insuwance.

S R S SES gy == == tick bites like:
VW IS LD Shoeg gaps
‘ . A / guestions and build community
m 3 [ r"@ | virtual Suppor group lounched in
mm al \ soor of 2025,
Wear approved Wear protective  Avold areas Dryclothesfor  Check for ticks
tick repellent clothing wheretickslive  15minon High

MA DPH Arbovinys Update Respuatory Virus Acivity Lavels - COC



Makayla Petty
I hanl( mpetty@town.northborough.ma.us

Thalita Campelo
tcampelo@townofhudson.org




	First
	Impressions
	Matter
	Turning Public Health Data into Funding-Ready Visuals

	We have no financial interests or relationships to disclose.
	WHO
	we are
	Makayla Petty
	Thalita Campelo


	Learning Objectives:
	Identify key principles of effective data communication.
	Translate program and epidemiologic data into clear visual formats that demonstrate program impact.
	Understand how to use Canva to develop simple, professional visuals for reports and funding materials.
	We Collect a LOT of Information in Public Health:
	1,240
	92%
	clinics held



	What do we do with all this information ?!
	73%
	$85,000

	246
	428


	meaning.
	Data gives us the evidence.
	Communication gives the evidence
	COMMUNICATION DEMONSTRATES:
	DATA DOCUMENTS:

	To communicate impact, you first have to measure the impact you have...
	and that starts with good data!
	How To Get There:
	Cross-cutting questions:
	Stage 01
	Identify
	Stage 02
	Organize
	Stage 03
	Visualize
	Stage 04
	Assess


	Stage 01
	Identify
	What do you have access to?
	What are you trying to capture or look at?
	Is this a one-time update or project?
	Is this for ongoing reporting or monitoring?
	How do you want to present the data?

	Types Of Datasets:
	Created Dataset
	Existing Dataset
	Publicly Available Data
	Increasing time and effort

	Types Of Datasets:
	Created Dataset
	Existing Dataset
	Publicly Available Data
	Increasing Customizability

	Stage 02
	Organize
	What elements do you have?
	What are they measuring?

	Stage 03
	Visualize
	What are we trying to communicate with this data?
	Measures Over Time
	Comparisons of Groups
	Proportions or Distribution

	Stage 04
	Assess
	Does this clearly show what we are communicating?

	Communication!
	Good Information Still Needs Good
	Effective public health communication helps people:
	NOTICE
	ACT
	UNDERSTAND

	Public Health Is Competing For Attention:
	Clear + Visual + Intentional = Easier to engage with

	Design With Purpose:
	Before creating your visual, ask three questions.
	WHO needs to understand this?
	WHAT is the one thing they should remember?
	WHY are you doing this?
	Remember:


	What is Canva?
	Web-based graphic design platform
	Can create a free account
	User-friendly
	Customize templates
	Collaborate with other users

	What you can create:
	Annual reports
	Grant figures
	Infographics
	Social media
	Presentations
	Newsletters
	One-pagers
	Program summaries

	From Data to Design in 6 Steps:
	Start with the data
	Choose a simple layout/template
	Establish flow
	Turn numbers into visual elements
	Create consistency
	Final check

	Let’s put it into practice!
	View Mass.gov resources for accessibility checking here:

	Accessibility
	Canva Rules To Live By:
	Data Visualization:
	Communications:

	The Numbers Were Always There.
	The Difference is How We Communicate Them.
	92%
	1,240
	clinics held

	What do we do with all this information ?!
	$85,000
	73%
	428

	246

	inspections completed

	Thank You!
	Makayla Petty
	Thalita Campelo


