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iHeartMedia

A national, muliiplaiform, media
company, here to help the
Massachusetts Health Officers
Associdtion develop solulions to
your local marketing
challenges.
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POWER OF AMPLIFICATION

REACH EXTEND EXPLORE

274M 152M 252M
We're the B e Meroerpe
O n Iy Med iq Every Month & Mobile Publisher
Company That

CONNECT ENTERTAIN AMPLIFY

[ ]
Can Help You: 250+ 20K+ 227M
Plafforms & Events Fans
Thousands of Across Markets Through Sociall
Connected Devices & Formats Media
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We Are A True Multiplatform Company

U @ = oS
AM/FM —
RADIO PODCAS DIGITAL SOCIAL EVENTS

9%+ 252M 2.9B 227M 20K+
COMMUTER DOWNLOADS PER MONTH APP DOWNLOADS & SOCIAL MEDIA FANS LOCAL/NATIONAL
COVERAGE UPDATES FESTIVALS & CONCERTS
EACH YEAR
6K+ 2K 152M 16M
AFFILIATE STATIONS ORIGINAL, ON-DEMAND REGISTERED USERS MONTHLY UNIQUES
& BRANDED PODCASTS ON YOUTUBE
856 2. 7K+ 11M
LOCAL STATIONS LIVE STATIONS & MONTHLY UNIQUES
CUSTOM RADIO ON SNAPCHAT
160+ 760+
MARKETS PERSONALITY &
LOCAL STATION SITES
112
SYNDICATED @
PROPERTIES )

Source: 1; iHeart internal reporting *With second and third-party data sources
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POWER OF LOCAL

HABIT LOYALTY
72% 79%
o 1y Listen To AM/FM Feel Connected To
AM/FM qulo s Radio Every Day! Certain Radio Stations?
Value Runs Deep:
[ ]
Habit. Loyalty.
° LOCAL
Local. Unigue.
77% 70%
Like that Broadcast Say Am/FM Radio Keeps
Radio Keeps Them Them Connected To
in Touch with Their Their Local Communities?
Community
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National Reach with Local Engagement
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Connecting

274 million

consumers each month

with the music, entertainment,
news information, and talent
they love
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Total Traffic

& Weather Network

iHeartMedia Weather
Based Ad Solutions
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How iHeartMedia’s TTWN Solutions
Work for Your Brand

PLANNING PARAMETERS
GEO

Local, Regional, or National Network
(up to 200+ markets)

PURCHASE
Based upon GRP or Sponsorship Count

DAYPARTS

M-F 5A-8P

SA/SU 5A-8P

M-SU 8P-5A (depending on station)

ROTATE
Multiple Pieces of Copy:

Based on day part, format or
weather conditions

Predominately live read
Pre-record capabilities upon request

YOUR AD MESSAGE DELIVERED IN
TRAFFIC & WEATHER SPONSORSHIPS

BILLBOARD
Q Identifies the business or brand

responsible for the information

E\ AD COPY
\_J Varied based on fime of day and
station audience (:10/:15)

REPORT CONTENT ALIGNMENT
Adjacency o current condition

based traffic and weather reports
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Social Media
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Social Media

Social media marketing
is the process of creating
content that you have
tailored to the context of
each individual social
media platform in order
to drive user
engagement and
sharing.

Benefits:

Drive Conversations

Leverage Local

Personalities

Drive Website Traffic
Boost Engagement
Generate Awareness
Build Brand Trust

Grow Social Following

3 Ways To Socialize Your Brand

g 106.1 KISS FM DFW

Parker Universily is proud to announce they
now offer a Master's Degree in neurosclence or
clinical neuroscience! Parker also offers
undergraduate, graduate and doctorate degrees
in palth... Mo

P
Learn more at parker.edu. [ LEARN MORE

#ParkerUniversity

On-Air + Social
Influencer

Extend you audio influencer
campaign by leveraging
iHeartMedia personalities on-air
influence to social media.

Amplify multi-market influence
with Local Ignite: iHeartRadio’s full
social media portfolio thru
centralized management,
distribution, and analysis of
branded paid media campaigns.

iHeartMediaDigital Socia

Paid Social
Ampilification

Target users based on their likes and
interests with display and video
advertising that appears in the right
rail as well as desktop and mobile
news feeds.

Srara

Enter For Your Chance
To Win 5100 Super
Market Gift Card!

Contesting
with Social Sharing

Connect your brand with local
listeners through sweepstakes &
contests distributed across our
sites and mobile app,
encouraging fans to participate
through strategic promotions
with incentivized

social sharing actions.
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Target Your Communities Through Cross Plaiform Creative

Keep your brand top of mind through targeted
display banners to reiterate your communities’
messaging throughout your flight, increasing
purchase consideration (OR OTHER KPI) amongst key
consumers.

Targeting capabilities include:

Demographic
Geographic
Listening Preference
Listening Behavior
Lifestyle & Interests
Purchasing Behavior
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DYNAMIC
LANDING PAGES

-

STORE VISITS
& SALES

Measuring Outcomes — Optimizing for Perfformance & Prediction
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Why Streaming Audio With iHeart?
We're So Much More than Just Playlists

iHeartRadio
Reaches

152M

Digital Users!

LIVE BROADCAST PODCASTS ARTISTS PLAYLISTS
1,000+ Streamed #1 Podcast Library of Hear, Save, and 72%
Broadcast Network 20MM+Stations Share! of iHR users
Don't use Pandora? P

Stations

W — ' m — | . .
M isna Grance B
D a8 2 ?

74%

of iHR users
Don't use Spotify? @

re, Media Metrix, Key Measures, Multi-Platform Data, Mar.2021. 2-comScore, Media Metrix, Audience Duplication, Multi-Platform Data, Mar. 2021
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iHeart Is Connected with Consumers Throughout
Their Day, Across Their Most Used Devices
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The Podcast Revolution
is Here

Podcasts are the fastest growing new
comms channel with more than half of

Americans already hooked.

Podcasts have massive appeal and are
seeing record growth within every audience.

Multicultural podcasting listening is rapidly
on the rise, with the biggest names in
culture getting in.

iHeart is #1 Podcast Publisher with 31M+ monthly
listeners - more than NPR, NYT, Barstool Sports,
Wondery & 252M+ monthly downloads, allowing
unrivaled scale against custom audiences.
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PODCASTS A WEEK
Podcast A Weekd Lgézré'g?fs?
Listeners are
Super fans

LESS THAN

10% 747

Of Podcast Fans
Listen To Learn
Something*

Ad-Skipping Lowest
of Any Digital Media?®



https://www.smallbizgenius.net/by-the-numbers/podcast-statistics/#gref

The Strongest Publisher
in Every Genre that Matters
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@DiHeartOTT

Advantages

Reach the growing cord-cutter
audience at scale with our best-in-
class OTT advertising platform.

Non-skippable video commercials
are delivered to consumers viewing
long-form content across multiple
connected devices (with priority
given to the “connected TVs") via
premium publishers.
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iHeartMedia Digital Extended Network
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Priority access to premium inventory,
enhanced fargeting strategies (with an
emphasis on cord-cutters) and over 95%
serving to a large TV screen to help you get
the most co-viewing out of your impressions.

Scale

Nearly 50 direct publisher relationships
plus mulfiple exchange partnerships help
to provide significant scale - even at zip
code levels.

Transparency

Live online dashboards with detailed
campaign metrics including publisher
distribution down to the last impression.
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Questions & Answers
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Thank Youl!

Denise diluca - Vice President of Sales, Boston/
Director of TTWN

DenisediLuca@iHeartMEDIA.com

Kaitlyn Kelley- Vice President of Digital Sales,
Boston

kaitlynKelley@iHeartMEDIA.com

Audrey Winter — Account Executive
AudreyWinter@iHeartMEDIA.com
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